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Key Topics
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Cashless Future
Hyper-acceleration in action
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Worldwide volume of non-cash transactions (billions), 2014–2019

The global volume of non-cash transactions grew by 14.1% during 
2018–2019 to reach 708.5 billion transactions

The global volume of non-cash payments is increasing steeply, owing to the growing
consumer propensity for digital transformation and the proliferation of smartphones.

APAC – highest growth rate became 
the leader of non-cash transactions 
volume 

1. MEA: Middle East and Africa (includes Saudi Arabia, UAE, Israel, South Africa, and other GCC as well as African countries). 

2. APAC: Asia Pacific (includes India, China, Japan, Singapore, South Korea, Hong Kong, Australia, and other South East Asian markets).

North America stabilized due to 
plateaued growth in cards 
transactions
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Europe growth driven by Central and 
Eastern European countries

MEA recorded growth due to 
regulatory push and payments 
modernization

Latin America growth driven by  
increasing internet penetration,
e-commerce, and reviving economy
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Non-cash transaction volumes are estimated to grow at 11.5% CAGR 
(2019–23) to reach 1.1 trillion

Consumer behavior, COVID-19, and adoption of contactless and real-time payments are driving the  
hyper-acceleration of a cashless future.

Europe (+9.3% CAGR) and MEA 
(+13.7% CAGR) are also likely to show 
promising growth

APAC is expected to constitute 45% of 
the total volume by 2023

India and China are expected to drive 
the region’s phenomenal +19.3% CAGR 
between 2019–23

Worldwide non-cash transactions (billions) by region, 2019–2023F

A burgeoning eCommerce segment, 
mobile payments, and digital wallets 
are driving growth across regions
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1. MEA: Middle East and Africa (includes Saudi Arabia, UAE, Israel, South Africa, and other GCC as well as African countries).

2. APAC: Asia Pacific (includes India, China, Japan, Singapore, South Korea, Hong Kong, Australia, and other South East Asian markets).
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8%

26%
20%

8%

67% 66%

55%

25%

18–23 years 24–39 years 40–55 years 56+

Increased usage of physical Channels

Increased usage of digital Channels

Pushed by COVID-19, contactless has 
emerged as the preferred payment method, 

globally
Even Baby Boomers 
are now embracing 
digital payments 

Multi-generational shift to digital channels and digital payment methods 
on the rise

Because the digital divide between age groups is blurring, “almost” everyone today is digital. 

Increase in retail payment channel usage, May–July, 2020 

71%
67% 67%

51%

33%

Contactless (Tap & Pay)

Cards (Chip & Pin)

Bank account (Internet Banking)

Digital wallets (incl. QR code-based payments) 

Smart Wearables

Overall

18%

53%
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Move to Digital
Implications for banks and 
corporates
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The payments landscape is being reshaped by multiple transformational 
factors

Increased competition from new and digital 
entrants

Business model threat and revenue loss due 
to industry consolidation 

Loss of customer mindshare to non-traditional 
players

Open banking regulations/PSD2, securing the 
transactions

Interoperability and standardization 
initiatives like ISO mandatory move by SWIFT or 
EPI

Data privacy and customer authentication

B2B shifting gears to digital, especially in Cash 
management corporate needs from banks

Evolving payments habits and changing 
customer behaviour speed/convenience/choice

Accelerated move from cash/checks to digital

Source: Capgemini Financial Services Analysis, 2020

Growing adoption of Cloud, APIs, and 
centralized payments processing

Move to Real Time Payments and real time 
confirmation / compliance checks

Microservice based architecture to support 
multichannel and open banking needs

Technological
advancements

Payments 
industry 

transition

Regulatory 
initiatives

Consolidation 
and 

new players

Customer 
preferences 

across 
demographics
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Priority areas for payments firms

Source: Capgemini Financial Services Analysis, 2020; WPR 2020 Executive Interviews, 2020

▪ Provide seamless experience as 
invisible payments are on the rise

▪ Fraud reduction

▪ Build trust to ensure customer 
loyalty

▪ Develop digital capabilities for 
business sustainability

▪ Engage with B2B customers 
through technology

Customer engagement

▪ Technology transformation is the 
need of the hour

▪ Push to reduce the cost of 
payments, reorienting from Capex to 
Opex

▪ Build resilient systems, especially to 
counter business and operational 
risk

▪ Focus on self-help 
portals/automation for corporate 
customers

▪ Improve straight through 
processing (STP) and real-time
capabilities

Technology and operational 
readiness

▪ Focus on deriving valuable 
services from payments data

▪ Evolving beyond payments to 
integrated solutions (budgeting for 
corporates, shared utility 
infrastructure, etc.)

New revenue streams

Aligning technical capabilities with client’s digital expectations
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Demand for payment choice creates opportunity

Source: Capgemini Financial Services Analysis, 2020

B2B

ACH WireCheck CashACH WireCheck Cash Check

B2C
P2P

ePayables

Virtual cards

Instant 
payments

Open APIs

Instant 
payments-based 
account transfers

Push to wallet

Push to card

QR code

Push towards 
speed, convenience, and choice

Digital wallets

Social media 
payments

Instant P2P 
through bank 

rails

Cards
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Ever expanding horizon of experience expectations

Click-to-Pay (SRC*)

Conditional Payments

Connected Payments

3D Secure 2.0

Digital ID

Instant 
payments 
P2M/P2P 

Direct Debit

Checks

Lockbox

RTGS*

PoBo/CoBo*

Virtual Cards

Open Banking API 
integration

Factoring marketplace

Cash Forecasting

ISO 20022

ERP Integration Commercial 
Cards

EIPP*
IHB, netting

JIT Payments*

Real Time Payments

API  economy

RTGS 2.0

Beneficiary  
Confirmation

Contactless

Conversational Commerce

Virtual Cards

EBPP*
Biometric Payments

Payee 
Confirmation

mPoS/Soft PoS 
Innovation

QR Payments

Subscription payments

Buy Now Pay Later

Value from Data

API-based ecosystem

Request to Pay

Virtual Account 
Management

ACH*

Central Bank 
Digital 
Currencies

Smart contracts

Remote Deposit 
Capture

Cash at POS

Checks

Cards pay

Fast

pay

Easy

pay

Invisible

pay

RTGS –Real-time gross settlement
EIPP – Electronic invoicing presentment and 
payment
ACH –Automated clearing house
JIT – Just in time
PoBo – Payments on-behalf-of
CoBo – Collections on-Behalf-of

EBPP – Electronic bill presentment and 
payment
SRC – Secure remote commerce
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Collaboration key to meeting experience expectations

By adopting the right mix of investing and collaborating, payment firms can quickly acquire digital competence.

59%

54%

54%

51%

44%

36%

Leverage partners/third parties to speed up
innovation

Explore as-a-service propositions/plug-and-play
functionalities

Evolve digitally to offer seamless customer
experience

Modernize infrastructure to facilitate data exchange
with third parties and agility

Identify potential service offerings to emerge as a
service provider beyond payments

Vertical integration/specialized offerings

Source: Capgemini Financial Services Analysis, 2020; Text Line Searches.
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Looking Ahead

• Business Resilience
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Appendix
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Fintech partnerships enabling enhanced solutions
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25%

June–July 2020

Voice of customer survey: 8,600 customers

Research Methodology

June–August 2020
July–August 2020

Executive interviews: +45 payments executives

11%

37% 29%
23%

18—23 24—39 40—55 56+

Responses by age

Responses by region Number of interviews by region

35%

30%

35%

Americas Europe APAC & Middle East

30%
50%

20%

Americas Europe APAC & Middle East

Industry survey: 235 respondents

11K respondents11 countries

COVID-19-focused customer survey (April)

13%

28% 12% 4%

17%

Corporates

FinTechs Processors & PSPs

Consultants 
and 

Advisors

Banks

Others
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With you today

Laura McGortey
Global Cards & Payments Practice, 
US
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+1 412-400-1088
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People matter, results count.

Capgemini is a global leader in consulting, digital transformation, technology and
engineering services. The Group is at the forefront of innovation to address the
entire breadth of clients’ opportunities in the evolving world of cloud, digital and
platforms. Building on its strong 50-year+ heritage and deep industry-specific
expertise, Capgemini enables organizations to realize their business ambitions
through an array of services from strategy to operations. Capgemini is driven by the
conviction that the business value of technology comes from and through people.
Today, it is a multicultural company of 270,000 team members in almost
50 countries. With Altran, the Group reported 2019 combined revenues of
€17billion.

About Capgemini

Learn more about us at

www.capgemini.com

http://www.linkedin.com/company/capgemini
http://www.slideshare.net/capgemini
http://www.twitter.com/capgemini
http://www.youtube.com/capgeminimedia
http://www.facebook.com/capgemini

